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About
GClub Campers

DRIVING TOURISM
GROWTH WITH
TRAVEL TRAILERS &
TRUCK CAMPERS

Who We Are LOVE, PEACE AND
Our Vision HAEMONY
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A b cl b Club Campers is a pioneering company dedicated to
o“t “ transforming the way India travels by introducing
high-quality travel trailers and truck campers to the

campers market. By offering premium RVs from renowned

global manufacturers like Forest River, we aim to

WHO WE ARE make outdoor exploration and road travel more
accessible and enjoyable for families, travelers, and
e Pioneering RV travel in India with adventure enthusiasts.
high-quality travel trailers.
e Fostering job growth and economic We don’t just sell RVs; we create experiences that
development in rural areas. bring people closer to nature, foster community,

e Focus on outdoor exploration,
adventure, and family-friendly
travel.

e Partnering with resorts, eco-
communities, and adventure
seekers.

and promote a new era of tourism in India. Club
Campers is at the forefront of building India’s RV
culture from the ground up.
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A b t cl b At Club Campers, our vision is to revolutionize
o“ “ tourism in India by promoting caravanning and
recreational travel. We aim to create a thriving

c a m p e l' S ecosystem that connects individuals and families

with the beauty of India's remote landscapes,

OUR VISION cultural heritage, and scenic routes.

e Transform India into a leading Our commitment extends beyond tourism to include
destination for RV tourism. economic development in rural areas, support for

e Promote sustainable travel and eco- sustainable travel practices, and encouraging a
tourism across scenic locations. lifestyle of exploration and discovery. We envision

e Create a thriving RV ecosystem
connecting travelers with nature.

e Foster job growth and economic
development in rural areas.

India becoming a global destination for RV tourism,
similar to countries like the USA, Germany, and
Australia.
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Ab cl b Our goal is to boost tourism in India by offering a
o“t “ unique, flexible, and family-friendly mode of travel.
By promoting RV culture, we are working to create

c a mpe l' S job opportunities in remote areas, support local

businesses, and enable the development of rural

OUR GOAL tourism infrastructure.

e Boost domestic tourism and drive Additionally, we aim to capitalize on India’s much-
economic growth. improved road networks to make RV travel more

e Leverage improved road networks convenient and accessible for all. Our holistic
for RV accessibility. approach ensures not only the growth of tourism

e Enable job creation and sustainable

but also sustainable development in underutilized
development in rural areas.

regions, bringing economic and social benefits to
the communities we serve.
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RV Industry 1n
India
L N THE CURRENT LANDSCAPE
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Iindian RV
Industry

THE CURRENT MARKET

e Minimal RV infrastructure compared
to global standards.

e Mature Road network but lack of
clear guidelines.

e Fragmented and untapped market
with growing but unorganized
demand.
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India's RV industry is still in its infancy, with minimal
infrastructure to support recreational vehicle
tourism. Unlike Western countries where RV tourism
is well-integrated into the travel culture, India lacks
the necessary RV parks, camping sites, and support
systems to encourage RV travel.

Over the last few years, India has done well to
develop a vast roads network. However, there are no
clear guidelines which leads to the restricted use of
RVSs.

There is a growing interest in caravan travel, but the
market remains fragmented and untapped,
requiring significant development to reach its
potential.
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l d O n v Infrastructure Gaps: There are very few dedicated
n l a n RV parks or campgrounds equipped with essential
amenities like water, electricity, and sanitation.

l nd “ St ry Awareness Deficit: There is a limited familiarity

with the concept of RV travel, its advantages, and
THE CHALLENGES how it can provide a sustainable, family-friendly

travel experience.

e Infrastructure gaps: Very few RV parks, Regulatory Hurdles: There are limited policies or
campgrounds, and service stations. incentives to promote the RV industry. Transport

e Low awareness guidelines on using RVs require clarity and detail.

* Regulatory hurdles: Lack of supportive Availability: There is limited availability of safe and
policies. quality RV options that meet international

e Limited availability of quality RVs and
related expertise.

standards.
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Iindian RV
Industry

EMERGING TRENDS

e Better road networks: Improved highways
and rural roads enhance accessibility.

e Domestic travel boom: Post-pandemic
preference for private, flexible travel.

e Eco-tourismrise: Young travelers and
families seeking adventure and
sustainability.
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Improved Road Networks: India’s investment in
national highways and rural road connectivity has
opened up many regions to tourism, making road
travel more comfortable and accessible. This creates
an ideal environment for RV travel to thrive.

Rise in Domestic Tourism: The pandemic has led to
a surge in domestic tourism, with travelers seeking
safer, more personalized, and flexible travel
experiences. RVs provide a perfect solution,
combining mobility and privacy.

Eco-tourism and Adventure Travel: Growing
awareness about eco-tourism and adventure travel
Is paving the way for RVs to gain traction among
younger travelers and families. With India’s diverse
landscapes, there is immense potential to align RV
tourism with eco-conscious travel trends.
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The Global
RV Industry

A THRIVING GLOBAL
PHENOMENON

Market Size
Leading Countries
Driving Factors
Case Studies
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T h e Glo b al The global RV industry has witnessed significant
growth over the past decade, reaching a market
nv l nduStl‘ value of $56 billion in 2022, with an expected
y compound annual growth rate (CAGR) of 6.5% from
2023 t0 2030. This growth is fueled by the increasing
MARKET SIZE

popularity of road trips, eco-tourism, and the
flexibility that RV travel offers.

e $56 billion global RV industry in

2022, growing at 6.5% CAGR. Recreational vehicles are no longer seen as luxury
e Driven by road trips, flexible travel, items; instead, they have become a mainstream
and outdoor tourism. mode of travel for families and adventure seekers

e Increasing affordability and mass

worldwide. The rise in disposable incomes, coupled
adoption worldwide.

with the shift toward experiential travel, has
positioned the RV market as a major contributor to
the tourism sector globally.
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T h Gl b l United States: With over 9 million RV-owning
e 0 a households and 16,000+ RV parks, the U.S.
nv lnduStry dominates the global RV market.

Germany: Known for its efficiency and quality,
LEADING COUNTRIES

Germany boasts over 3,500 RV parks and a growing
number of RV rentals, catering to millions of

e USA: 9M+ RV-owning households, European travelers annually.
16,000+ RV parks.

e Germany: 3,500+ RV parks; RV Australia and New Zealand: Both countries have
tourism attracts 1.5M+ travelers embraced RV travel as an integral part of their
yearly. tourism strategy, offering extensive campervan trails

e Australia & New Zealand: $7B
industry with vast RV-friendly trails.

and dedicated facilities for tourists. Their
government-supported initiatives make RV travel
highly accessible to both locals and international
visitors.
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Several factors contribute to the success of the
T h e G l o b al global RV industry. First, well-established
infrastructure like RV parks, charging stations, and
n v l n d u St ry camping facilities ensure that RV owners and renters
enjoy a hassle-free experience. The increasing focus
DRIVING FACTORS on eco-tourism has driven travelers to choose RVs as

a sustainable travel option, allowing them to explore

o Established infrastructure: RV parks, remote areas without leaving a large environmental
service stations, and rental footprint.
networks.

* Eco-tourism alignment: Sustainable Governments in many developed countries actively

travel practices supporting nature
tourism.
e Government support: Clear

promote RV tourism by establishing clear guidelines
and offering tax incentives, subsidies, and public
SfEltines e e iives (i aresike awareness campaigns. These efforts make the RV
use of RVs a preferred choice for lifestyle an attractive and practical choice for
tourists. tourists across the globe.
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The success of the global RV industry is best
The GlObal illustrated by examples:
e Germany: Its robust network of RV parks
n v l n d u St ry generates significant tourism revenue and
attracts 1.5 million enthusiasts annually,
CASE STUDIES offering a perfect mix of natural beauty and

convenience.

e Germany: Strong RV infrastructure e Australia: The RV industry contributes $7 billion
boosts travel industry. annually to its economy, with over 600,000

e Australia: Well-developed RV culture registered caravans and motorhomes.
contributes significantly to the Australians have integrated RV travel into their
economy.

lifestyle, using it as a means to explore the
country’s vast and varied terrain.
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What India 1s
Missing Out
On

THE UNTAPPED
POTENTIAL OF RV
TOURISM IN INDIA
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What India is
Missing Out
On

ECONOMIC OPPORTUNITIES

e Potential for billions in revenue from RV travel,
rentals, and related services.

e Job creation in rural areas: park staff, tour
guides, maintenance workers.

e Local businesses, artisans, and communities
benefit from increased tourism.
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India is currently missing out on the significant
economic benefits that a well-developed RV industry
can bring. Globally, RV tourism contributes billions
to local economies by creating a demand for RV
parks, camping facilities, and local services such as
restaurants, shops, and fuel stations.

Additionally, the industry stimulates job creation,
particularly in rural areas, where RV parks and
supporting infrastructure can employ locals as
guides, maintenance staff, and hospitality workers.
Without a thriving RV culture, India is losing the
opportunity to build an entirely new economic
sector that could uplift rural communities and
support the tourism industry on a massive scale.
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What India is
Missing Out
On

TOURISM DEVELOPMENT

e Transform India into a leading
destination for RV tourism.

e Promote sustainable travel and eco-
tourism across scenic locations.

e Create a thriving RV ecosystem
connecting travelers with nature.
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Compared to global leaders in RV tourism, India lags
significantly in infrastructure. Countries like
Germany, the USA, and Australia have established
thousands of RV parks and camping trails that
attract millions of visitors annually.

In India, the absence of clear transport guidelines on
use of RVs means tourists cannot explore the
country's scenic and remote regions as easily or
comfortably as they could in other nations. India’s
vast cultural heritage and stunning landscapes—
ranging from Himalayan trails to coastal highways—
remain underutilized due to the absence of a robust
RV tourism framework. This has resulted in missed
opportunities to attract both domestic and
international tourists who seek adventure and
immersive travel experiences.
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What India is
Missing Out
On

CULTURAL INTEGRATION

e RV tourism fosters immersive travel
and deeper local engagement.

e Missed opportunity to promote
heritage tourism in rural India.

e Limited avenues for promoting
experiential, off-the-grid tourism.
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RV tourism offers a unique way for travelers to
connect with local communities, experience diverse
cultures, and explore off-the-beaten-path
destinations. India, with its rich cultural diversity,
has immense potential to attract travelers seeking
authentic, immersive experiences. However, without
a developed RV ecosystem, this form of tourism
remains inaccessible.

Globally, RV travelers often camp in rural areas,
interact with local populations, and contribute to
the preservation of local traditions and crafts. In
India, the lack of such opportunities means rural
communities lose out on a potential source of
income, and travelers miss the chance to experience

the true essence of India beyond popular tourist
hubs.
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What Gould
Be Done

A ROADMAP FOR RV
TOURISM GROWTH IN
INDIA

Policy Interventions
Infrastructure Development
Awareness Campaigns
Economic Benefits

Aligning with Global Standards
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What Gould

Be Done
POLICYINTERVENTIONS

e Establish simple and clear guidelines for travel
by RVs.

o Establish public-private partnerships for RV
parks development.

e Introduce subsidies and tax incentives for
promotion of RV tourism.
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To kickstart RV tourism in India, government
support is essential. Policies must be introduced to
simplify and incentivize RV ownership and
operation, such as establishing simple and clear
guidelines for RV Travel, providing subsidies for RV
manufacturers and buyers.

Public-private partnerships can play a pivotal role in
building and operating RV parks and infrastructure,
while regulatory frameworks should be designed to
simplify licensing, permits, and compliance for RV
operators. The government can also promote RV
tourism as part of its broader tourism strategy,
including it in programs like “Incredible India” to
attract both domestic and international travelers.
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The foundation of a thriving RV industry lies in the
development of dedicated RV parks, camping sites,

and service stations. These facilities should be

B e D 0 n e strategically located in key tourist destinations, such

as hill stations, coastal regions, and national parks.
INFRASTRUCTURE Each RV park should be equipped with essential

DEVELOPMENT amenities like water supply, electricity, waste
disposal, and security.

Furthermore, India’s improved road networks can

« Develop RV parks, camping sites, and service be leveraged by creating RV-friendly routes with

stations along key travel routes. clearly marked signhage, rest stops, and fuel stations.
e Leverage India’s road network for RV-friendly Such infrastructure will make RV travel more
highways. convenient, safe, and enjoyable for tourists.

e Ensure essential amenities like water, electricity,
and security at campgrounds.
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What Gould

Be Done
AWARENESS CAMPAIGNS

e National promotions showcasing RV tourism
benefits.

e Collaborations with influencers and travel
bloggers.

e Focus on sustainable, family-friendly, and
adventure travel experiences.
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Raising awareness about RV tourism is critical to its
success. National and regional campaigns can
educate the public about the benefits of RV travel,
such as flexibility, affordability, and eco-friendliness.
Collaborations with travel influencers, social media
campaigns, and documentaries showcasing RV
adventures can generate excitement and interest
among Indian travelers.

Showecasing the cultural, scenic, and experiential
aspects of RV travel can attract international tourists
who are already familiar with the concept. These
campaigns can also promote sustainable travel
practices, highlighting RV tourism as a responsible
way to explore India’s natural beauty.
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Developing RV tourism will have a direct impact on
India’s economy, particularly in rural and remote

B D areas. RV parks and associated businesses can
e one create employment opportunities for locals,

including guides, park managers, and maintenance

ECONOMIC BENEFITS staff. Local artisans and vendors can also benefit

from increased tourist footfall.

RV tourism can provide a consistent income source
for rural communities, reducing migration to urban
centers. By integrating RV tourism with local
businesses, the industry can create a ripple effect
that boosts the entire regional economy.

e Creation of rural jobs, boosting small
businesses.

e Increased tourism revenue from domestic and
international RV travelers.

e Strengthening of eco-tourism initiatives
through responsible travel options.
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India can learn from the successes of global leaders
in RV tourism, such as the USA and Germany. By

B D adopting best practices, such as standardized RV
e one park designs, environmental sustainability

measures, and collaborative marketing efforts, India
ALIGNING WITH GLOBAL can create a world-class RV ecosystem.
STANDARDS

Establishing partnerships with global RV
manufacturers and tourism boards can also help
accelerate the growth of the industry. Moreover,
creating policies that align with international

e Learning from successful RV models in the USA,

Germany, and Australia. standards will attract global RV enthusiasts to
e Establishing industry standards for RV parks, explore India, positioning the country as a sought-
rentals, and maintenance. after RV travel destination.

e Positioning India as a key player in the global RV
travel industry.
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TRAVEL TRAILERS & TRUCK CAMPERS

TOGETHER, LET’S PUT INDIA ON THE
GLOBAL RV MAP AND CREATE AN
ENDURING LEGACY OF GROWTH,

EXPLORATION, AND INNOVATION.

#CLUBCAMPERS
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VISIT OUR SHOWROOM

Olde Bangalore Resort
Number 206, Utopia Layout
Tharabanahalli, Bengaluru 562157

CALL US
+91-9535034602

EMAIL US

kis@clubcampers.com

WEBSITE

www.clubcampers.com
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